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s the fairytale career of pyjama king Peter Alexander
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After oo g Year 12, Alexander
wiorked a var odd jobs before landing a
pasition at Sportsgirl, whera he became visual
chandiser for Victoria at the age of 21. Two
aars later, "l had decided that my time work-
Ing for other people had come 1o an end and
| was going to go out on my own,” ha says
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A friend in the fashion industry introduced
him to wholesalers who could provide the
*wild ‘Joan Collins” colours” he liked, in new
fabrics such as rayon, Armed with samples,
and a large dollop of confidence, he made
appointments with David Jones and Myer -
and scored an order. He was on his way.

In the next few years, Alexander and
his mum, Julette, devoted their fves to the
business, which was receiving a lot of cover-
age in the media. Kylie Minogue and Jason
Donovan were pictured on the front of The
Age nawspaper in his pyjamas, and a pair
even appeared on TV show Ally McBeaal. Then
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one day, dizaster struck. "A department
store cancellied an order, which laft ma with
2000 pairs of pyjamas I'd already paid for"
says Alexander. *| thought my business was
finished.” Then, he hit on the idea of seling
them directly to customers through an adver-
lisement in the back of a fashion magazine.
‘1 got 4000 orders!” ha enthuses. And the
mail order part of his company was born.

In the early vears, the experience of run-
ning a business was exhilarating, partly
because he had full creative control. He would
walk down the street and “see a girl had tied
a jumper around her waist, and the colour
against her T-shirt and pants was amazing, so
I'd take a picture and tum it into a stripe”,

But the flip side was financial stress and
Alexander struggled to manage the business,
which was growing at a phenomenal rate. In
1899, his mother stepped in after he started
taking antidepressants to deal with the effects
of this stress, "She sent me away on holiday

becausa lwasn’t coping, and when | returmed,
| said, 'l think it's time 10 pass the brand to
someone who can manage it a bit better,"™
That someona was the Just Group, who
bought Peter Alexander in 2000. "It was one
of those rare marriages that worked so well,”
explains Alexander — not least becausa they
allowed him to keep all of his staff, continue
to employ his mum and let him bring his dog,
Panrmy, to work with him. He also retained
the role of creative director. “| do all the fun
bits and thay do all the hell bits,” ha adds.
MNow, the Peter Alexander range has
grown to encompass bed linan, kidswear,
men’s stuff and jewellery — and the company
has opened 18 relail stores around Australia,
with plans for more this year. But having
achieved so much, Alexander doesn't plan to
spend the nexd 20 years lounging around In
hig PJs. “There's still so much more to do,” he
writes in his book. *| believe Peter Alexander
Iz a brand that can go around the world.” =




